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What can a brand identity DO for YOU?

A brand says, “this is who I am” and lets you quickly share that with others.

At Georgia State, we needed to:

Answer the question 
"What do you mean 

by ‘research?’”

Make it easy to talk 
about why our 

research community 
is unique

Create language 
more inclusive of 

our broad range of 
research 



Unique FEATURES of GSU Research 

Our research program has a lot of breadth. 

We are one of only a handful of R1s in 
the state, and we have a very active 
research community.

We have impressive research happening in 
traditional STEM fields as well as in 
humanities, art, and social sciences.

We are #1 in Georgia for research 
expenditures in political science and 
government, sociology, communications, 
education, and social work. 

We have a unique blend of perspectives. 

We are a Minority Serving Institution, 
and we have one of the most diverse 
student bodies in the nation.

Our culture as a university is built on 
being “inclusive” and our research 
embodies that culture. 

We encourage and value collaboration 
between our researchers and across areas 
of expertise. 



A NEW Definition

Breadth + Perspective = LENSES 
At Georgia State, we look at the world through a lot of unique lenses (both literally and figuratively).



RESEARCH.gsu.edu

https://research.gsu.edu/
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