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What is the purpose of this 
report (and is it achieving that 
purpose)?

Creates awareness of our digital communication efforts and 
results to upper administration and departmental leaders 
(and some competition between departments).

AWARENESS

Building off the awareness of these efforts, it’s our hope that 
upper administration in the college and departments start 
thinking more seriously about their digital communications 
efforts.

BUDGET 
DECISIONSIn thinking more seriously about their digital comms efforts, 
we hope to increase our budget to invest in more personnel, 
helpful tools, and training.

MINDSET SHIFT



How to determine which 
data to highlight?

What does this group need to know?
What is the best way to present that information?

AUDIENCE

What data points will best represent the information 
the audience needs to know?
How can we help the audience understand important 
jargon? 

KPIs

Adjust the report as needed based on feedback from the 
audience.

ADJUST AS 
NEEDED



What is the process of producing 
the report?

Work with designer or use free tools like Canva
INDESIGN 
TEMPLATE

Website data: traffic, demographics, devices
GOOGLE 
ANALYTICS

Custom reports for each platform
SPROUT SOCIAL

PLATFORM SPECIFIC 
REPORTSEmail: Omni Email System
Top Science Story: Meltwater
Top Blog Post: SquareSpace



Limitations

Permissions to Google Analytics and other data sets
Limitations within platforms

DATA SHARING

Free designer tools like Canva (Adobe Express)
Word Document, PowerPoint

RESOURCES



THANK YOU!

Questions?

Stachia Marioneaux
Director of Communications
smarioneaux@lsu.edu

Meredith Keating
Digital Communications Specialist
mkeati8@lsu.edu
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