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• 8 faculties, 55 departments and NTNU University 
Museum. Owned by the Norwegian government. 

• NO TUITION!!! Student pays semester fee of $30
• 7761 FTEs (2020)
• More than 42 000 students, largest in Norway (2020). 

Roughly 25% study engineering/technology
• 7586 completed bachelor’s and master’s degrees

(2019)
• 406 doctoral degrees (2020)
• Budget of NOK 9.6 billion, NOK 2.7 billion from 

external funders (EU, other research institutions)
• Two Nobel Laureates! 
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Going where the people are!

https://www.statista.com/chart/10713/podcast-listeners-in-the-united-states/



NTNU’s journey — we set goals
To make NTNU more visible internationally 
— and to take advantage of a niche that has 
not yet been occupied.

To showcase NTNU researchers in 
Norway as experts in the public debate -
show the depth and quality of the 
university’s research.



Production, and corona
Help from freelance sound designer Randi 
Lillealtern• The idea for the podcast was to tell 

stories from the lab or from the field.
• There are lots of roundtable 

discussion podcasts out there, which 
can work well when the participants 
are somewhat known. That wasn’t an 
option for us.

• Corona complicated field recording 
and made remote, Zoom type 
recording necessary.

• In person recording was possible, with 
a long cable and mic stand.

• Also sent researchers out in the field 
with lapel mics for their phones.
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Marketing 63 Degrees North
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And... it worked!

63 Degrees North
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Most of our listeners are outside Norway

63 Degrees North



The future: NTNU goals and strategy

A podcast committee will help screen potential podcast ideas
and offer the best podcasts access to the NTNU podcast
publishing platform, Acast. Podcasts that might have a smaller
audience will be encouraged to publish on Soundcloud or 
another low threshold publishing platform.

NTNU’s main strategy is to have relatively few, but high quality
podcasts. 

Any podcast that is going to be published under the NTNU 
banner will have to have quality sound, well thought out
publication and marketing plans, and a detailed, focused
concept.
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Thanks for 
listening!


