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CREATE YOUR OWN STOCK ART

Media outlets need art, but 
there aren’t always campus 
photo opportunities

• Photograph charts from papers

• Grab generic photos

• Use your phone as a stock 
account



STORE YOUR CLIPS IN PDF

Most of us have PDF creation 
software, MS Edge will create PDFs 
from webpages

• Give each clip resulting from a media 
relations project a consistent name

• Sort by name or date

• Use for reporting results, maintaining 
lists of media contacts and identifying 
types of images used



USE MS-WORD ‘FIND’ COMMAND

MS-Word can be a handy to 
maintain contact information if
you don’t have a database

• Structure useful information

• Categorize each entry

• Use “Find” to search

• Copy from the main document 



CHECK OUT MICROSOFT’S SEARCH ENGINE

Microsoft’s search engine Bing
doesn’t get much respect, but it
should.

• Bing uses an algorithm that’s 
different from Google, so you get 
different results.

• This can be useful for finding 
media hits and identifying writers 
and editors. 


