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■ Huge increase in public appetite for information

■ Show your school’s relevance

■ Make faculty members more visible

■ Elevate your institution’s reputation

Enormous opportunity



■ Follow the news

■ Expand your sources

■ Be flexible on posting times and amounts

Pivot quickly from your regular material



■ Follow them closely

Identify the most engaged faculty 



Mainstream media  



TV clips   



■ Live tweet events on campus

■ Beyond specific readership, keeps intellectual life of campus alive

Capitalize on campus events 



■ Social media analytics

■ See what works best, and what doesn’t

■ Follow both reach and engagement

Measure success


