


Respondents

Member institutions: 108
No. of responses: 61

Response rate: 56 percent



Respondents’ locations

Countries Represented States Represented




The Magazines



What does your magazine cover?

For those covering individual schools/centers,
what kind?

B Whole university (85.71%) [l Individual school or Institute (14.29%)

B Engineering (20%) [l Medical school (20%) [l Research center (20%)
B Other (40%)



Are research and alumni magazines separate?

I Yes (65.51%) I No (18.97%) [l Other (15.52%)



What office publishes your magazine?

[ Office of Research (26.67%) Wl University communications (38.33%) [l School/center communications (18.33%)
I Other (16.67%)



Publishing Formats Used in Previous 12 Months
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Format

[ Frint [l Dedicated website [l On main Institution website [l 3rd-party platform like Issuu
I No publication [l Other



Planned Publishing Formats in Next 12 Months
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[ Frint [l Dedicated website [l On main Institution website [l 3rd-party platform like Issuu
I No publication [l Other



What is your budget model?

Budget Model
I Magazine staff do all work [l Recharge model [l Freelance budget [l Other



What is your freelance or recharge budget for photography?
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Budget
Il None or very litle |l Up to $1,000 [l $1,001 to $5,000 [ $5,001 to $10,000 | $10,001 + | Other




Who writes the magazine's stories?
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Wiriters

[ Editor [l University writers [} Freelance writers [l] Students/interns [} Researchers: own work
B Researchers: opinion/policy Other



Print vs. Online Content

B Identical (30.30%) [ Videos/Online Enhancement (34.85%) [l Additional Stories (Print) (7.58%)
B Additional Stories (Online) (19.70%) [l Other Differences (7.58%)



Print Editions



How Many pages IS your
print magazine?
Range: 8-65 pages
Average: 41.7

Median: 42



What type of content do you have in your print version?

Type of Content
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50
No. of Responses
[ Briefs |l 1-page articles [l 2-page articles [l Articles of 3+ pages [l Picture-led layouts [l Infographic-led layouts

Research-related statistics [l] Faculty books [l Faculty awards [l Advertising [l President's letter
B Introduction from VP of Res.. [l Introduction from magazine .. [l Other



10

How often do you publish a new print edition?

48.15%

24 .07%
20.37%
1.85% 1.85%
__________ BN
Frequency

B Monthly [l Quarteriy [l Three times per year [l Twice per year [l Annually [l Other




What is the circulation of your print version?
30.00%

Circulation

Il 5,000 copies or fewer |l 5,001 to 10,000 [l 10,001 to 15,000 | 15,001 to 20,000 [l 20,001 to 30,000 | More than 30,000



25

20

15

10

What is your estimated cost per issue for print editions?

24 .49%

3061%

Estimated Cost

M Less than $1 perissue [l $1.01 to $2.00 perissue [l $2.01 to $3.00 per Issue [ $3.01 to $5.00 per issue

B More than $5.00 per issue [l Cther

Do not know [} Prefer not to answer




Online Editions



How do you distribute online content or individual stories?

Responses

B Email newsletter [l Social media [l Post on research website [l Post on main institutional .. [l Targeted emails [l Other



How often is content updated online?
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Frequency
B Dally or every few days [l] Weekly [l Monthly [l Quarterly [l Three times per year [l Twice per year Annually
Il Cther
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B Less than $5,000 [l $5,000 to $10,000 [ $10,000 to $15,000 [ $15,000 to $30,000 [ Other [l Do not know

How much does your online content cost?

44.44%

Prefer not to answer

B




Division of Labor



Which office chooses the magazine's content?

50

B Research [l University communications [l Schoolicenter communications [l Development [l Provost or president [li] Other



Which office provides the managing editor?

B Research [l University communications [l School/center communications [l Development [l Other



Which office handles reporting and writing?

[l Research ] University communications ] School/center communications [l Development ] Provost or president ] Other



Which office oversees the magazine's budget?
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Office

B Research [l University communications [l School/center communications [l Development [l Provost or president [l Other



Which office evaluates readership/looks at return on investment?
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B Research [l University communications [l School/center communications [l Development [l Provost or president



Which office oversees distribution?

B Research [l University communications [l School/center communications [l Development [l Provost or president [l Other




Distribution



Key Audiences

Audience
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B Other W Faculty & staff [l Industry partners [l Government leaders [l Foundations [l Donors Funding agencies
B Prospective hires/collabora.. [l Journalists [l Alumni [l Venture capitalists/Tech tr.. [l Prospective graduate students
B Prospective undergrads [l Admitted students



Where do you distribute your magazine in the local community?

B Fublic libraries [l Senior centers [l Cafes or shops [l High schools [l Transportation hubs [l Other




How/where do you distribute your magazine on campus?

50

Locations

B ntercffice mall [l Libraries [l In dormitoriesfstudent lounges [ Dining halis, cafeterias or.. [l Student center
B Give to departments to dist.. Other



A Few More Things



How do magazine editors spend their time?

B Research magazine (36.63%) [l Writing news releases (14.85%) [l Other publications (17.82%) [l Media relations (5.94%)
B Multimedia or social media (6.93%) [ Other (17.82%)



What social media do you use to promote your magazine?

I Twitter [l Facebook [ YouTube [M Instagram [l Linkedin [l Pinterest



Which of the following metrics do you use to assess your print or online
editions?

B Google Analytics [l Facebook and other shares [l Emails from readers [l Pick-up by media outlets [} Impressions on Issuu
B Other



Questions? Comments?
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